Psychological Factors Determining Credit Card Usage Among Young Banking Professionals in Sri Lanka
1. Abstract and Aim:
This study aims to investigate the psychological factors that determine credit card usage among young banking professionals in Sri Lanka. The study seeks to fill an important gap in the literature and understand the psychological factors influencing credit card usage.
Evaluation:
The aim is clearly stated and addresses a relevant topic. However, the abstract could benefit from further clarification regarding how these psychological factors specifically relate to the banking sector. A stronger connection between the aim and the study's impact on the banking industry would strengthen this section.
2. Study Design and Methodology:
The study employs a quantitative design using PLS-SEM (Partial Least Square Structural Equation Modeling) method. Data were collected via a web-based structured questionnaire with responses from 384 young bankers.
Evaluation:
PLS-SEM is an appropriate and valid methodology for this study, but the authors need to provide additional details on the questionnaire's reliability and validity. Furthermore, the choice of sample size (384) and how demographic factors were considered in the analysis should be more explicitly justified. Additional context on how the questionnaire was constructed (e.g., pilot testing, item selection) would also strengthen the methodology section.
3. Place and Duration of Study:
The study was conducted among young banking professionals in Sri Lanka. However, the exact dates of data collection are not provided.
Evaluation:
While the location of the study is clear, the absence of specific data collection dates limits the transparency and reproducibility of the research. The authors should include the exact time frame during which the data were collected.
4. Results:
The study found a positive relationship between credit card usage and the independent factors, with Convenience being the most influential factor among young banking professionals.
Evaluation:
The results section is generally clear, but there needs to be a more thorough analysis of the findings. For instance, while Convenience is highlighted as the most influential factor, a deeper exploration of why this is the case, supported by theory or existing literature, would add value. Moreover, the statistical results (e.g., significance levels, effect sizes) should be included to provide a complete understanding of the relationships between variables.
5. Conclusion and Recommendations:
The study offers important insights for financial institutions in Sri Lanka, suggesting that understanding psychological factors can help tailor credit card services for young bankers. However, the narrow focus on young banking professionals limits the generalizability of the findings.
Evaluation:
The conclusion summarizes the findings effectively, but the recommendation for future research could be expanded. Specifically, the authors should outline more concrete steps for studying other professional groups and how this could build on the current study. Suggestions for potential methods or datasets to explore in future research would be useful.
6. Overall Evaluation:
The study addresses an important and relevant topic, providing insights into the psychological factors influencing credit card usage. However, there are several areas that need improvement before the study can be considered for publication:
· The methodology section requires more detail, particularly regarding the reliability and validity of the questionnaire, and justification for the sample size and demographic considerations.
· The results need to be analyzed more deeply, with clear explanations of statistical findings.
· The discussion of findings and their implications should be expanded, particularly regarding the dominant role of Convenience.
· The generalizability of the study’s findings needs to be addressed, and recommendations for future research should be more specific.
Conclusion:
Given the importance of the topic, the study has the potential to make a valuable contribution. However, major revisions are required before the manuscript can be accepted for publication. Once these revisions are made, the study will be better positioned to provide significant insights into the psychological factors affecting credit card usage.

