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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript holds significant importance for the scientific community as it provides a nuanced understanding of brand image and its impact on consumer behavior in the context of emerging economies. By leveraging advanced analytical techniques such as factor analysis and multinomial regression, the study sheds light on the intricate relationships between brand attributes and customer loyalty. It highlights the variations in brand perception across demographic groups, offering actionable insights for Android smartphone brands operating in Nigeria. These findings contribute to the broader field of brand management, offering a data-driven foundation for developing strategies to enhance customer engagement and market positioning in competitive landscapes.
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	The references cited in the manuscript are robust and include foundational works (e.g., Aaker, Keller, Kapferer) and relevant methodological resources (e.g., Byrne, Hair). However, there are a few areas where updates or additional references could enhance the paper, particularly regarding the recent trends in brand image analysis and its application to emerging markets or the technology sector. Please add 7-10 new references of 2020-2024.
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